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Short Answer Questions (Any Five) (10)
Define Marketing Audit.

How many types of data are there, Name them ?

What do you mean by marketing research?

Mention any two limitations of Observation Method.

What is meant by Brand Audit?

State two advantages of Experimentation in Research.

Give any two ways to collect primary data.

Explain the role and objectives of marketing research. @)

Impact of Vedic marketing in marketing research. @)
OR

Discuss the relationship between marketing research and Vedic marketing. How can

they complement each other in practice? (14)

Define casual research? Discuss the various elements of marketing research design. (14)

OR
Explain focus group discussion as a method of data collection. 7
Describe the process of marketing research. 7
Short Notes (Any Two) 12)

Usefulness of Vedic Marketing Systems in Research Design.
Steps in Marketing Planning

Advantages and limitations of descriptive research design
Government Reports and Publications .
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